"B&W Pulls Ads From Vibe . Not Spin " 

Wall Street Journal (01/13/00) P. A2 

In its Corrections and Amplifications column, the Wall Street Journal says a story it ran on 
Wednesday in which Brown & Williamson Tobacco Corp. CEO Nicholas G. Brookes had stated the 
firm had removed its ads from Vibe after the magazine said its minor readership had risen above 
15% was incorrect. B&W has now clarified that Brookes meant to say that Spin was the magazine 
from which the firm pulled its ads. 


Source: https://www.industrydocuments.ucsf.edu/docs/jgym0004 
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